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ABSTRACT

Abstract
Karangtaruna is a youth organization in a rural area consisting of young men and women in a village. Karang Taruna Taruna
Bhakti Village Bejiharjo Village is a youth organization in Bejiharjo village that has many activities, especially in social activities,
as well as scouting in the tourist area of ??Pindul Cave. So that the role of Karangtaruna Desa is more optimal, it is necessary to
strengthen capacity by utilizing social capital owned by management and members in the context of developing rural tourism
through integrated community service activities with the Community Service Program.
The method used to strengthen the capacity of Karangtaruna administrators is in the form of training provided by the PPM team
by playing, in the first session and in the second session by conducting outbound training provided by the adventure adventure
team, which tries to practice some of the social capital provided by the previous team .
The PPM Community Service program was attended by 49 administrators and members of Karangtaruna in Bejiharjo village,
who were prepared for the regeneration of management to come, this activity received good responses from participants with an
open insight on how to develop the organization by utilizing existing capital outside financial capital, such as development
networks, beliefs, norms and values, commitment and behavior to share information and knowledge that are very useful for
developing organizations such as Karangtaruna, moreover this activity is carried out with outbound unlike training that has been
done in the participants' space so it becomes tedious. In terms of participant satisfaction, it can be said that the KKN PPM
activities are based on the results of customer satisfaction questionnaires in the real field of work of community leaders
expressed by numbers between 1 less, 2 enough, 3 good and 4 very good, the results obtained 53, 75% of the community stated
that KKN activities were very good, 43.75% said it was good and 2.5% said it was enough.
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