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ABSTRACT

The purpose of this community service activity are: (1) providing training and assistance in optimizing social media to market
Taman Ngancar tourism and (2) introducing digital payments that can be used for transactions in the Taman Ngancar tourism
environment. The target audience chosen was the Tourism Awareness Group (Pokdarwis) in Triharjo Village, Pandak District,
Bantul Regency, which was attended by 30 participants The method of implementing this service activity uses the lecture,
tutorial, discussion, and mentoring methods. The training activities for optimizing social media and introducing digital payments
for Pokdarwis in Triharjo Village, Pandak, Bantul have been well implemented. Based on the results of the evaluation
questionnaire, it can be seen that this training activity has succeeded in increasing participants' insight regarding optimization of
social media for Taman Ngancar tourism and insights related to digital payments. During the training, the trainees were
enthusiastic and took an active role both during the material presentation session and during the discussion session. In addition,
participants are also motivated to improve their performance in managing tourist attractions in order to increase the tourism
potential of Taman Ngancar.
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