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ABSTRACT

Bokoharjo Village is strategically positioned as an important tourist destination that attracts visitors to places such as Candi Boko,
Candi Banyunibo, Candi Barong, Candi Ijo, Tebing Breksi, and Obelix Hills. Therefore, development is necessary. The
development of Bokoharjo Village as a tourist village requires effective management through digital marketing communication to
introduce the potential and products with market value to the broader community, thus enhancing the economic sector in
Bokoharjo Village. To support digital marketing communication, a medium that can assist in the rapid and easy delivery of
messages to the audience is needed. This research aims to develop a digital marketing communication medium using TikTok for
the promotion of Banyunibo Temple in Bokoharjo Village. This research is categorized as Research and Development (R&D).
The results of this research show that TikTok social media content has been developed as a digital marketing communication
medium for the Banyunibo Temple area using the ADDIE framework (Analysis, Design, Develop, Implement, Evaluate), although
this research only reached the implementation stage. The developed product has been evaluated by two media experts and one
social media manager from Banyunibo Temple. The assessment results were then used to revise the product to make it suitable
for use as a digital marketing communication medium. The TikTok media developed can be used by the managers of the
Banyunibo Temple area for promotion and marketing.Bokoharjo Village is strategically positioned as an important tourist
destination that attracts visitors to places such as Candi Boko, Candi Banyunibo, Candi Barong, Candi Ijo, Tebing Breksi, and
Obelix Hills. Therefore, development is necessary. The development of Bokoharjo Village as a tourist village requires effective
management through digital marketing communication to introduce the potential and products with market value to the broader
community, thus enhancing the economic sector in Bokoharjo Village. To support digital marketing communication, a medium
that can assist in the rapid and easy delivery of messages to the audience is needed. This research aims to develop a digital
marketing communication medium using TikTok for the promotion of Banyunibo Temple in Bokoharjo Village. This research is
categorized as Research and Development (R&D). The results of this research show that TikTok social media content has been
developed as a digital marketing communication medium for the Banyunibo Temple area using the ADDIE framework (Analysis,
Design, Develop, Implement, Evaluate), although this research only reached the implementation stage. The developed product
has been evaluated by two media experts and one social media manager from Banyunibo Temple. The assessment results were
then used to revise the product to make it suitable for use as a digital marketing communication medium. The TikTok media
developed can be used by the managers of the Banyunibo Temple area for promotion and marketing.
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