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ABSTRACT

The Industrial Revolution 4.0 has brought system changes for all business organizations, one of which is changing the trading system from conventional to one based on information technology or e-commerce. Environmental changes also encourage MSMEs to adapt to the online trading system. This study aims to examine the literature that discusses the factors that are antecedents of the obstacles experienced by MSMEs in adopting e-commerce. The research to be carried out is a systematic study using research results published in a reputable journal database. The data analysis technique in this study uses meta-analysis in assessing secondary data obtained from the research results through error correction of artifacts (imperfections) in quantitative research in the form of sampling errors. The results show that theoretically, internal and external factors become obstacles to e-commerce adoption. There is a relationship between internal and external factors with e-commerce adoption in MSMEs. 
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